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COMMUNICATIONS



Lisa Brock is a public relations and marketing professional with more than 30 years of varied experience. Brock began her career immediately upon graduation from Florida State University, when she was recruited by consumer products giant Procter and Gamble for its executive management-training program. Today her experience has allowed her to work with some of the most recognized names in American business, as well as some of the most popular special events in the world.

Currently the principal of Brock Communications, a full-service public relations and marketing firm based in Tampa, Florida, Brock works day-to-day with a variety of clients, specializing in strategic communication and crisis management. The firm led the efforts of The People’s Princess Charitable Foundation, Inc., which managed Dresses for Humanity, the world tour of the royal costumes worn and owned by the late Diana, Princess of Wales. In addition, Brock represented Historic Royal Palaces in London, including Kensington Palace, Tower of London, Hampton Court Palace, Kew Palace and Whitehall Palace.

Earlier in her career Brock worked in advertising for Young and Rubicam/Zemp, managing clients in the financial products and services categories, as well as consumer products. She later served as public relations manager for the Anheuser-Busch-owned Busch Gardens Tampa Bay, where she represented the company as media spokesperson, in addition to other duties. Brock also led the marketing efforts of the $35 million expansion project at the Museum of Science and Industry (MOSI) that included the Tampa Bay area’s first IMAX Theater. 

Brock also has a varied and extensive resume in sports marketing and media relations, including the 25th anniversary Super Bowl, the Olympic Games in Barcelona and Atlanta, and World Cup USA ‘94. She has also served as a media trainer and consultant to the Tampa Bay Rays, Major League Soccer, Mass Pro Soccer (USL), the United States Soccer Federation, and the U.S. Women’s National Soccer Team, in addition to individual athletes in the NFL, MLB and NHL.

Brock has been involved in a wide range of topical public opinion projects, from the discussion of homelessness to public health issues. She has a long history of involvement and interest in social justice. Brock Communications offers pro bono public relations consultation and services to a variety of non-profit efforts.

In Tampa, Brock currently serves on the board of The Ophelia Project, which promotes an emotional, physical, and socially safe culture for all girls, and is the Vice Chair of the Board of Directors, for The Spring of Tampa Bay, Florida’s busiest domestic violence shelter. She was recently awarded The General Magistrates’ Award by Guardian Ad Litem, an organization for which she has volunteered since 2001.

The author of “Good-Bye College, Hello Life”, published by HRD, Brock is an adjunct professor at the University of Tampa and speaks to numerous groups and meetings on a variety of topics related to communication.







